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Understanding
The Client Company

1) K2 KOREA as a company
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2) K2 KOREA as products
Selected Brand: W.ANGLE
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3) Summary of W.ANGLE
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Competitor
Identification

1) PEARLY GATES 2) ADIDAS GOLF 3) A.P.C. GOLF

4) Positioning Map
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3) A.P.C. GOLF
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Trend Forecast

Care—Taking & Provoking Protopias
Active Wear & Color Forecast

Design Direction & Mood




Care-Taking

Provoking Prolopias
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“As people prioritize wellbeing
over work, it's time to create
products that allow them to live
their best, most balanced life. Say
goodbye to hustle culture and
hello to care culture as people
prioritize wellbeing over work.”
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“Consumers and investors will
be expecting major changes from
businesses to address the climate
emergency. Businesses will be
expected to provoke big changes
to address the climate emergency
— protopias may be the answer.”
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Women's Active Apparel Forecast
(WGSN)

Multifunctionality
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Active Color Forecast
(WGSN)
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Colors & Mood

Energizing Brights
Simple Pleasure

Soft & Mindful Pastels
Calming Quiet Naturals
Nourishing Tones

1051-62-15

049-86-38
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050-40-14




HARNESS NATURE’S THERAPY
WITH GREENS AND NEUTRALS
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USE PHYGITAL PASTELS IN
CALMING AND UPLIFTING WAYS
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Uza phygital pastels in calming
and uplifting ways
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FEELING COZY AND COMFORT
SOFT AND NATURAL
THERAPEUTIC MOOD
RELAX AND HEAL BY PLAYING GOAL IN NATURE
COMBINED WITH W.ANGLE'S NORDIC SENTIMENTS

Drecsing
erapy
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2) SUSTAINABLE KEY FABRICS

INGTEX S.CAFE
4 WAY STRETCH SINGLE JERSEY

C.0.0. Taiwan Width 60"
Cost/Yard NT1(Taiwan $§) Weight 139 gsm*%5

Model Stock
& Line Development

Fiber 92% Recycled S.CAFE Polyester
8% Spandex

moisture transferring and quick drying / bluesign® certified /
biomass / titas&circular economy / consists of yarns made from
leftover coffee grounds / outstanding water dispersion performance
/ quickly absorb and disperse sweat / constantly absorb body
odors / effectively reflect and refract UV rays (UVA&UVB) / infused
with a special functional powder that offers an ice tool touch

MANIFUTURA 2SP060

C.0.0. Turkey Width 69"+ %5
1) MODEL STOCK (first ver.) Cost/Meter €744 Weight 220 gsm +%5
Fiber 95% Organic Cotton
STYLE 5% Elastane Single Jersey
CATEGORY VARIATIONS STYLE# NAME SIZE COLOR GOTS(The Certification of organic textiles) certified / ideal for
Underwear, Sleepwear, Dresses, T-Shirts, Skirts, Home Textilest
Half Pant 1 W00-01 6) 1
alt rants Comfort Skirt Pants 85 90 95 100 105
: WO00-02 (5)
Knit Top 1 Big Sailor Knit Top 859095100105 2
STRETCH PERFORMANCE KNIT WICKING
. WO00-03 (5) RECYCLED POLYESTER
Wind Breaker ! W.angle Wings Outer 8590 95 100 105 1 C.0.0. China Width 59"
Cost/Yard $26.00 USD Weight 265 gsm
Vest : WO00-04 (5) : ° °
es Fluffly Swing Vest 85 90 95 100 105 Fiber 83% Recycled Polyester
17% Spandex
_ made from post-consumer material and plastic bottles /
Onepiece 2 WOO 05 . (5) 2 appropriate for a highgquality activewear knit fabric / 13
Everyday Active Oneplece 85 90 95 100 105 plastic bottles went into each yard / bluesign® and Oeko-
Tex®-certified fabric / 70% four-way stretch on both cross
and lengthwise grains / feels just as strong as virgin polyester
. W00_06 (5) / features a smooth hand and moderate drape / moisture-
_ _ o : . ) ‘ ‘
Onopieco 1y nit Pleats Onepiece 859095100105 e oo Freheties | e o oo e




3) LINE DEVELOPMENT (final ver.)

TO-OOM
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FABRICS

A: 95% Organic Cotton + 5% Elastane Single Jersey
B: 70% Polyester + 30% Cotton

TECHNOLOGY

SAAN
¢ Eu‘%‘?_‘l

- S{2|E oEHE
(512 S22 RS £ U 510)

i
N
[

e

tSd M)

UNIQUE FEATURES

wind x|0p Z0t HO|X|9t £2 HECHH=x
- THX Q|0f| X|0f #|0]0{2 Ci5H MMM E E2IC|3H CIXtOl
A B, C ~ QoA ET X|OF, S{O|A EH HHHLX]

PRICE
PANTONE PANTONE 159,000 KRW

658 C 651C




3) LINE DEVELOPMENT (final ver.)

S
o
?
o
N

COLOR LAYOUT

KI:X:H BIG SAILOR KNIT TOP

o
ot} A g ()
4l Ml e] 72t »
2F 15cm 7H
>
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A
A
<
_|
—B— —B— L -
8 @)
—JA T
C
~. iy Fo|m FABRICS
A: 95% Organic Cotton + 5% Elastane Single Jersey
B: 70% Polyester + 30% Cotton
TECHNOLOGY
- S550 AN
« UV Xt
« 0| SEX|X] &A X[X|ot= #IF
o SAF (MABAS LMoo L3 H7H)
breeze lavender UNIQUE FEATURES
XHEotdl Feot FE9| Zt2tdl CIH|IY
A C A - HHO|M = 7127 SO0 LiF O A8 Al S 222 YollE z[A st
PRICE
PANTONE"  panTone PANTONE PANTONE PANTONE®  panToNE 129,000 KRW

Bright White 5565 C 580 C 7541¢C 7674 C 651C




3) LINE DEVELOPMENT (final ver.)

€0-O0M

KI:R:k] WINGS WIND BREAKER COLOR LAYOUT
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FABRICS
0| 2 fiﬂaf A: 95% Organic Cotton + 5% Elastane Single Jersey
(Y oHF) B: 70% Polyester + 30% Cotton

TECHNOLOGY

SAANT
° En:u‘—‘Tl_'l

. Sj2IEE R
(512 S22 TR 4 W 5101 LS4 M)

CB 22 7=

UNIQUE FEATURES

forest X|0F Z0F HO|X|Pt £2 HRCHHE
~ T 2|0f| X0 2|0|{2 Cfsh MMM T E2IC|SH C|XIQ!
~ QIO 23 X|OF, S{OA £ EHHX|

PRICE
PANTONE PANTONE 159,000 KRW

7541C 651C




3) LINE DEVELOPMENT (final ver.) COLOR LAYOUT

70-OOM

\Wieloglel EVERYDAY ACTIVE ONEPIECE
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FABRICS

— \ A: 95% Organic Cotton + 5% Elastane Single Jersey
B: 70% Polyester + 30% Cotton
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3) LINE DEVELOPMENT (final ver.) COLOR LAYOUT
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FABRICS

A: 95% Organic Cotton + 5% Elastane Single Jersey
B: 70% Polyester + 30% Cotton
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Pricing Strategy
& Product Costing

PRICING STRATEGY
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Strategy 2:
Market Penetration
Pricing
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PRODUCT COSTING
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WO00-01 W00-02 WO00-03 wW00-04 WO00-05

Comfort Skirt Pants Big Sailor Knit Top W.angle Wings Outer Everyday Active Onepiece V Knit Pleats Onepiece
STYLE# DESCRIPTION C/0 OR NEW USA F.O.B POINT USA FOB DUTY RATE FOR STYLE DUTY $ FREIGHT L.D.P.
WO00-01 Comfort Skirt Pants New CHINA $11.22 14.90% $1.67 $0.30 $13.19
W00-02 Big Sailor Knit Top New CHINA $22.82 32.00% $7.62 $0.25 $31.69
W00-03 W.angle Wings Outer New CHINA $23.63 7.10% $1.68 $0.35 $25.66
WO00-05 Everyday Active Onepiece New CHINA $12.58 16.00% $2.01 $0.25 $14.84
WO00-06 V Knit Pleats Onepiece New CHINA $30.32 16.00% $4.85 $0.25 $35.42
STYLE# DESCRIPTION WHOLESALE US $ G.P. US FRCST EXT. WHOLESALE $ EXT.LDP $ EXT.G.P. $
WO00-01 Comfort Skirt Pants $26.38 50.00% 500 $13,192 $6,596 $6,596
W00-02 Big Sailor Knit Top $63.38 50.00% 500 $31,692 $15,846 $15,846
wW00-03 W.angle Wings Outer $51.32 50.00% 500 $25.658 $12,829 $12,829
WO00-05 Everyday Active Onepiece $29.69 50.00% 500 $14,843 $7,421 $7,421
WO00-06 V Knit Pleats Onepiece #70.84 50.00% 500 $35,421 $17,711 $17,711
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POP
(Point of Purchase)

This bag is made of harmless biodegradable resin,
It is an ecofriandly product which naturally decomposes when discarded.
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Appendix

Techinical Packages

: Coversheet, Sketch, Stitch, BOM, Measurement
(STYLE #. W00-01 ~ 05)

Product Costing Table



PRODUCT SPECIFICATION

Coversheet
Style # W00-001
Last Updated: 2022.05.19
Style Name: |Comfort Skirt Pants | Sample Size: |85
Gender:|Female Origin Date: [5.5.22
Size Range: |85 90 95 100 105 (5) Developer: |Wagle Wagle
Season:|SS PLM: |.
Year: (2022 Fit Block |.
Factory: |K2 Line List|.
Country of origin:|Korea Status: [New
Costing FOB Price | Date Received COMMENTS
Target Cost
Initial Forcast
Confirmed Price
Date Confirmed
Status of Garment
Author Proto Date Status Instructions to vendor

Approval 1
Approval 2
Approval 3
Approval 4
Size Run
Pre-Production

Packing Instructions

Barcode on hangtag and garment IP logo must be visible from front of bag.

Single fold bag toward back and apply one piece of transparent tape.

Pack one size and color per box. Do not mix purchase orders or styles.

Left over sizes/samples may be packed in the same box only when separated by paper.
Box Markings are to be 1" (25mm) and must contain the following:

Weight not to exceed 35 Ibs. 1 - Dash America PO #
Barcode sticker on outside of box to match contents 2 -Style # 4 - Size
Please label box "Dash America" 3-Color# 5 - Quantity

Barcode labeled 0001 for production and 0008 for samples




PRODUCT SPECIFICATION - Sketches

Style Name:|Comfort Skirt Pants

Gender:|Female

Size Range:|85 90 95 100 105 (5)

Season:|SS

Year:|2022

Style #

Last updated:
Origin Date:
Size Range:
Factory:

Country of origin:

\W00-001

5.19.22

55.22

8590 95 100 105 (5)

K2

Korea
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PRODUCT SPECIFICATION

Style #]W00-01
Style Name:|Comfort Skirt pants Lastupdated:|5.19.22
Gender:|Female Origin Date:|5.5.22
Size Range:|85 90 95 100 105 (5) Size Range:|85 90 95 100 105(5)
Season:|SS Factory:|K2 Korea
Year:|2022 Country of origin:|Korea
STITCHKEY:
Seam
Seam Allowance | Allowance Placement/ Special
Stitch key # Seam Type 1SO # In Inches In mm .P.I S.P.mm Thread Type |Instructions
#1 3 thread overedge 504 1/4 9 Lock Stitch  [HFX| & £7] (side seam)
#2 2 Needle 4 Thread Overedge 514 1/4 9 Top Stitch  [ZZ oz, X|H, 512] Sl
#3 2 needle bottom cover stitch 406 1/4 9 Top Stitch ~ [HFX| 2EH, FHU, 2HE ZOl
#4 lock stitch 301 1/4 9 Lock Stitch |=2#E 2h4, 7ilo{ 2t ©o|
#9 Chain Stitch 401 1/4 9 Top Stitch | 2HI
#10
#11
#12
#13

* Please note, all woven styles should use core thread on all stitches on entire garment.

General Construction Comments
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PRODUCT SPECIFICATION - Bill of Materials
Style #|W00-01
Style Name:|Comfort Skirt pants Last updated:|5.19.22
Gender:|Female Origin Date:[5.5.22
Size Range:|85 90 95 100 105 (5) Size Range:[85 90 95 100 105(5
Season:|SS Factory:|K2 Korea
Year:|2022 Country of origin:|Korea COLORWAY COLORWAY
SUPPLIER/COU WIDTH | PRICEPER| DUTY/
MATERIAL PLACEMENT DESCRIPTION NTRY CONTENT INCHES YD FOB | FREIGHT| YIELD | COST wind
a Xm Ee AT, Cte| |8, X | 2SP060 Manifutra, S 95% Organic Cotton, |59 91| $3.33 1.10 $3.66 pantone 658C
1 Of o oL 5% Elastane Single (skyblue)
a sjg| #E Hey fXaUe HIHA, et= 30% 1, 70%Z2| 4421X] $1.00 0.20 $0.20 pantone 651C
2 (cloudy blue)
b FOL ok CHRo ot Z2| 82X 222 [HIHA, o= 100% Z2| 43Q1%] $0.80 0.20 $0.16 pantone 651C
3 (cloudy blue)
4
5
6
7
8
Materials Cost| $4.02
TRIM/LABELS/ YLD PER| UNIT OF PRICE PC
COMPONENTS PLACEMENT DESCRIPTION SUPPLIER SIZE PIECE MEASURE PER U.O. GMT COST
9 |Hangtag HED K 52 Clothes Hangtags weijia, &= 35mmX85mm 1 1ea 0.01 1 $0.01
10 |70k slz|eE o LIAEIZA 2t SEEET|E o= |30mmX20mm 1 1ea 0.08 1 $0.08
11 |2&XH BHX| et ykkX|T 2% 53/CLOSE ykk, = 15cm 1 1ea 16 1 $1.60
A e H|O| X ROLAL R Al sk 100m 1 1ea 0.29 1 $0.29 pantone 651C
12 (deeper skyblue)
13 |HHARE sl2|gM 5316866709 e 5.1cm 1 1ea 0.22 1 $0.22
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
*BOM COMPONENTS ARE SIZE MEDIUM. OTHER SIZES SHOULD GRADE ACCORDINGLY Total Trim Costs| $2.20
Total BOM Cost:] $6.22




PRODUCT SPECIFICATION - Prototype Evaluation

Style #|___W00-01
Style Name: [Comfort Skirt pants Lastupdated:(5.19.22
Gender: |Female Origin Date:|5.5.22
Size Range: (85 90 95 100 105 (5) Size Range:(85 90 95 100 105 (5)
Season: |SS Factory:|K2 Korea
Year: 2022 Country of origin:(Korea
Evaluation Date|
Author]
Prototype #
Size Evaluated/Model fit on:
Sample|Approval 1 Approval 2 Approval 3 Approval 4
Original Final
Measure- Apprvd
Tolerance in LG ments Medium
How to Measure inches XS GRADE | SMGRADE | GRADE | XL GRADE |XXL GRADE| inches Diff: Revised Meas: Diff. Revised Meas: Diff: Revised | Meas: Diff: Revised in Inches
Waist Band Depth 1.96]
Waist 14.17] 0 0 0
Hip 17.29) 0 0 0
Leg Opening 11.59 0 0 0
Thigh 12.41 0 0 0
Front/Back Rise 11.875 0
Inside Leg 9.8| 0
Outside Leg 21.65 0
(Skirts Layer)
Width 20.5
Depth 21.9 0 0 0




PRODUCT SPECIFICATION

Coversheet
Style # WO00-02
Last Updated: 5.19.22
Style Name:|Big Sailor Knit Top | Sample Size: |85
Gender:|Female Origin Date: [5.5.22
Size Range: |85 90 95 100 105 (5) Developer: |Wagle Wagle
Season:|SS PLM: |.
Year: (2022 Fit Block |.
Factory: |K2 Line List|.
Country of origin:|Korea Status: [New
Costing FOB Price | Date Received COMMENTS
Target Cost
Initial Forcast
Confirmed Price
Date Confirmed
Status of Garment
Author Proto Date Status Instructions to vendor

Approval 1
Approval 2
Approval 3
Approval 4
Size Run
Pre-Production

Packing Instructions

Barcode on hangtag and garment IP logo must be visible from front of bag.

Single fold bag toward back and apply one piece of transparent tape.

Pack one size and color per box. Do not mix purchase orders or styles.

Left over sizes/samples may be packed in the same box only when separated by paper.
Box Markings are to be 1" (25mm) and must contain the following:

Weight not to exceed 35 Ibs. 1 - Dash America PO #
Barcode sticker on outside of box to match contents 2 -Style # 4 - Size
Please label box "Dash America" 3-Color# 5 - Quantity

Barcode labeled 0001 for production and 0008 for samples




Style Name:
Gender:
Size Range:
Season:
Year:

PRODUCT SPECIFICATION - Sketches

Big Sailor Knit Top

Female

859095 100 105 (5)

SS

2022

Style #

Last updated:
Origin Date:

Size Range:
Factory:

Country of origin:

W00-02

5.19.22

55.22

8590 95 100 105 (5)

K2

Korea




PRODUCT SPECIFICATION

Style #]W00-02
Style Name:|Big Sailor Knit Top Last updated:|5.19.22
Gender:|Female Origin Date:[5.5.22
Size Range:|85 90 95 100 105 (5) Size Range:|85 90 95 100 105(5)
Season:|SS Factory:|K2 Korea
Year:|2022 Country of origin:|Korea
STITCHKEY:
Seam
Seam Allowance | Allowance
Stitch key # Seam Type I1SO # In Inches In mm S.P.I. S.P.mm Thread Type |Placement/ Special Instructions
#1 Chain Stitch 401 1/4 12 Top Stitch  [047H4d (0474 £ 71), BHAY Cr|
#3 3 thread overedge 504 1/4 12 Lock Stitch |¥&, ¥ (side seam), LIE L&
#5 Lock stitch 301 1/4 12 Lock Stitch |22E 2t Alof 2t ol
#7 2 needle bottom cover stitch 406 1/4 12 Top Stitch  |LIE ADH, &, FHL|
#11
#12
#13

* Please note, all woven styles should use core thread on all stitches on entire garment.

General Construction Comments
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PRODUCT SPECIFICATION - Bill of Materials

Style #|{W00-02
Style Name:|Big Sailor Knit Top Last updated:|5.19.22
Gender:|Female Origin Date:|5.5.22
Size Range:|85 90 95 100 105 (5) Size Range:[85 90 95 100 105(5
Season:|SS Factory:|K2 Korea
Year:|2022 Country of origin:|Korea COLORWAY COLORWAY
SUPPLIER/COUN WIDTH PER YD DUTY/
MATERIAL PLACEMENT DESCRIPTION TRY CONTENT INCHES FOB FREIGHT YIELD COST breeze lavender
a ozt 2o 7t stretch performance knit  [Core Fabrics, = 83% Recycled Polyester, 5921%]| $13.00 1.20 $15.60 pantone 11-0907 [pantone 7541c (crystal
wicking recycled polyester 17% Spandex (pearled ivory) blue)
b 204 B, 72t & stretch performance knit Core Fabrics, 3 83% Recycled Polyester, 590X $13.00 0.10 $1.30 pantone 580C (light | pantone 651C (cloudy
wicking recycled polyester 17% Spandex green) blue)
c 204 &, 72t 2 stretch performance knit Core Fabrics, 3 83% Recycled Polyester, 5991 X| $13.00 0.10 $1.30 pantone 5565C pantone 7674C (deep
wicking recycled polyester 17% Spandex (green smoke) lavender)
Materials Cost| $18.20
TRIM/LABELS/ YLD PER | UNIT OF PRICE PC
COMPONENTS PLACEMENT DESCRIPTION SUPPLIER SIZE PIECE |VMEASURH PER U.O.M. GMT COST breeze lavender
Hangtag HED & S£ Clothes Hangtags weijia, &3 35mmXxX85mm 1 1ea 0.01 1 $0.01
A ojztd sjzjatel or% LIZESRA Bt SHEEEI|E, 3h [30mmX20mm 1 1ea 0.08 1 $0.08
o Haed 0| =] HOFAF T 5H ot 100m 1 lea 029 1 $0.29 pantone 11-0907 |pantone 7541c (crystal
(pearled ivory) blue)
RpA Az It& A8 H3H st= 2m 1 lea 0.24 1 $0.24 pantone 580C (light |pantone 7541c (crystal
green) blue)
*BOM COMPONENTS ARE SIZE MEDIUM. OTHER SIZES SHOULD GRADE ACCORDINGLY Total Trim Costs| $0.62

Total BOM Cost:

$18.82




PRODUCT SPECIFICATION - Prototype Evaluation

Style #| _W00-02
Style Name: [Big Sailor Knit Top Lastupdated:(5.19.22
Gender: |Female Origin Date:|5.5.22
Size Range: (85 90 95 100 105 (5) Size Range:(85 90 95 100 105 (5)
Season: |SS Factory:|K2 Korea
Year: 2022 Country of origin:(Korea
Evaluation Date|
Author]
Prototype #
Size Evaluated/Model fit on:
Sample|Approval 1 Approval 2 Approval 3 Approval 4
Criginal Final
Measure- Apprvd
Tolerance in LG ments Medium
How to Measure inches XS GRADE | SMGRADE | GRADE | XL GRADE |XXL GRADE| inches Diff: Revised Meas: Diff. Revised Meas: Diff: Revised | Meas: Diff: Revised in Inches
Chest 17112 0 0 0
Waist 18 1/2 0 0 0
Hem 373/5 0 0 0
Front Collar Width at Shoulder 7718 0 0 0
Back Collar Width 41/8 0 0 0
Sleeve Over Arm 12219 0 0 0
Armhole Curved 7718 0 0 0
Bicep 61/2 0 0 0
Across Front 14 1/8 0 0 0
Across Back 14 3/4 0 0 0
Back Neck Width 6 4/5 0 0 0
Front Neck Drop 68/9 0 0 0
Back Neck Drop 1 0 0 0
Front Length 22419 0 0 0
Centre Back Length 23419 0 0 0
Shoulder Length 1412 0 0
0 0
0 0
0 0
0 0
0 0




PRODUCT SPECIFICATION

Barcode labeled 0001 for production and 0008 for samples

Coversheet
Style # WO00-03
Last Updated: 5.19.22
Style Name: |Wings Wind Breaker | Sample Size: |90
Gender:|Female Origin Date: [5.5.22
Size Range: |85 90 95 100 105(5) Developer: |Wagle Wagle
Season:|SS PLM:
Year: (2022 Fit Block
Factory:|K2 Korea Line List
Country of origin: |Korea Status: |new
Costing FOB Price | Date Received COMMENTS
Target Cost
Initial Forcast
Confirmed Price
Date Confirmed
Status of Garment
Author Proto Date Status Instructions to vendor
Approval 1
Approval 2
Approval 3
Approval 4
Size Run
Pre-Production
Packing Instructions

Barcode on hangtag and garment IP logo must be visible from front of bag.
Single fold bag toward back and apply one piece of transparent tape.
Pack one size and color per box. Do not mix purchase orders or styles.
Left over sizes/samples may be packed in the same box only when separated by paper.
Box Markings are to be 1" (25mm) and must contain the following:
Weight not to exceed 35 Ibs. 1 - Dash America PO #
Barcode sticker on outside of box to match contents 2 -Style # 4 - Size
Please label box "Dash America" 3 - Color # 5 - Quantity




PRODUCT SPECIFICATION - Sketches

Style Name:
Gender:
Size Range:
Season:
Year:

Wings Wind Breaker

Female

8590 95 100 105(5)

SS

2022

Style #]w00-03

Lastupdated:[5.19.22

Origin Date:(5.5.22

Size Range:|85 90 95 100 105(5)

Factory:|K2 Korea

Country of origin:|Korea




PRODUCT SPECIFICATION

Style #] W00-03
Style Name:{Wings Wind Breaker Last updated:|5.19.22
Gender:|Female Origin Date:|5.5.22
Size Range:|85 90 95 100 105(5) Size Range:|85 90 95 100 105(5)
Season:|SS Factory:|K2 Korea
Year:(2022 Country of origin:|Korea
STITCHKEY:
Seam
Seam Allowance | Allowance Placement/ Special
Stitch key # Seam Type ISO # In Inches In mm S.P.L S.P.mm Thread Type |Instructions
HA, AvlE, Q8% A,
2 needle Bottom QEZE BFA Q1% Ly} 1

#1 Coverstitch 406 0 12 1 Topstitch thread | 2. &% F3 &
#2 Lock Stitch 304 28 2 Topstitch thread | 9=, 8.2
#3 Lock Stitch 301 0 12 Topstitch thread |3, & & FY, 9 Fr
#4 Overedge 514 1/4 9 Core LEl
#5
#6
#1
#8
#9
#10
#11
#12
#13

* Please note, all woven styles should use core thread on all stitches on entire garment.

General Construction Comments
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PRODUCT SPECIFICATION - Bill of Materials
Style #|W00-03
Style Name:|Wings Wind Breaker Last updated:|5.19.22
Gender:|Female [origin Date:[5.5.22
Size Range:|85 90 95 100 105 (5) Size Range:|85 90 95 100 105(5
Season:|SS | Factory:|K2 Korea
Year:[2022 Country of origin:|Korea COLORWAY COLORWAY
SUPPLIER/COU WIDTH | PRICEPER| DUTY/
MATERIAL PLACEMENT DESCRIPTION NTRY CONTENT INCHES YD FOB FREIGHT | YIELD | COST Forest
a A0f, e HE A Sl Fket |504|LoF K22 &2lE O|&kz|o} 100% Nylon 5591X]| $3.80 2.00 $7.60 |pantone 622C (mint)
b FoL ot SCK-1624S CHEE 92% Recycled S. CAFE  |60Q!X] $0.02 0.30 $0.01 pantone 7674 C
Polyester, 8 % Spanedex (cloudy blue)
Materials Cost| $7.61
TRIM/LABELS/ YLD PER UNIT OF PRICE PC
COMPONENTS PLACEMENT DESCRIPTION SUPPLIER SIZE PIECE MEASURE |[PER U.O.M] GMT COST Forest X
Hangtag HEa 8 s& Clothes Hangtags weijia, 3= 35mmX85mm 1 lea 0.01 1 $0.01
7ojatd gt ST e fhits £ (UYEdRA St=EEIIE, 2= |30mmX20mm 1 1ea 0.08 1 $0.08
e 5 ol thx SX 1Y B [12mm 1 Tlea 05 12 $6.00 pantone 7674 C
(cloudy blue)
x| A3 Heg ok 40cm 1 Tea 09 1 $0.90 pantone 7674 C
(cloudy blue)
H M 0] = FORAF XY S 4 ot 100m 1 lea 0.29 1 $0.29 |pantone 622C (mint)
Apd A% ks g d3d ok 2m 1 Tea 0.24 1 $0.24 pantone 7674 C
(cloudy blue)
AlAl2lgo|= A& 6000418136 = 20m 1 1ea 1.1 1 $1.10
AEZ slgl & 5305705976 o= 36cm 1 1ea 0.15 2 $0.30
AEE A0 B 5305705976 otz 20cm 1 lea 0.05 2 $0.10
*BOM COMPONENTS ARE SIZE MEDIUM. OTHER SIZES SHOULD GRADE ACCORDINGLY Total Trim Costs| $9.02
Total BOM Cost:] $16.63




PRODUCT SPECIFICATION - Prototype Evaluation

Style # W00-03
Style Name: [Wings Wind Breaker Last updated:|5.19.22
Gender: |Female Origin Date:(5.5.22
Size Range: |85 90 95 100 105(5) Size Range:|85 90 95 100 105(5)
Season: [SS Factory:|K2 Korea
Year: 2022 Country of origin:|Korea
Evaluation Date|
Author
Prototype #
Size Evaluated/Model fit on:
Sample|Approval 1 Approval 2 Approval 3 Approval 4
Original Final
Measure- Apprvd
Tolerance LG ments in Medium
How to Measure in Inches | XS GRADE | SM GRADE| GRADE | XL GRADE | XXL GRADE| Inches Diff. Revised Meas: Diff. Revised Meas: Diff. Revised | Meas: Diff: Revised in Inches
chest 112 48
hem 1/4 51
upper neck 1/4 18
lower neck 1/4 20
Front Length 12 28
Across Front 1/2 59
Sleeve Over Arm 12 23
Armhole Straight 1/4 8
Bicep 1/4 723
Cuff/Sleeve Opening 1/4 4
Centre Back Length 12 31172
Collar Depth 1/4 3




PRODUCT SPECIFICATION

Barcode labeled 0001 for production and 0008 for samples

Coversheet
Style # WO00-04
Last Updated: 5.19.22
Style Name: |Everyday Active Onepiece | Sample Size: |85
Gender:|Female Origin Date: [5.5.22
Size Range: |85 90 95 100 105 (5) Developer: |Wagle Wagle
Season:|SS PLM:
Year: (2022 Fit Block
Factory:|K2 Korea Line List
Country of origin:|Korea Status: |new
Costing FOB Price | Date Received COMMENTS
Target Cost
Initial Forcast
Confirmed Price
Date Confirmed
Status of Garment
Author Proto Date Status Instructions to vendor
Approval 1
Approval 2
Approval 3
Approval 4
Size Run
Pre-Production
Packing Instructions

Barcode on hangtag and garment IP logo must be visible from front of bag.
Single fold bag toward back and apply one piece of transparent tape.
Pack one size and color per box. Do not mix purchase orders or styles.
Left over sizes/samples may be packed in the same box only when separated by paper.
Box Markings are to be 1" (25mm) and must contain the following:
Weight not to exceed 35 Ibs. 1 - Dash America PO #
Barcode sticker on outside of box to match contents 2 -Style # 4 - Size
Please label box "Dash America" 3 - Color# 5 - Quantity




PRODUCT SPECIFICATION - Sketches

Style Name:|Everyday Active Onepiece
Gender:|Female
Size Range:[85 90 95 100 105 (5)
Season:|SS
Year:|2022

Style #

WO00-04

Last updated:
Origin Date:
Size Range:

Factory:
Country of origin:

5.19.22

5.5.22

8590 95 100 105(5)

K2 Korea

Korea

ZeMA 2tel




PRODUCT SPECIFICATION

Style #]{ W00-04
Style Name:|Everyday Active Onepiece Last updated:|5.19.22
Gender:|Female Origin Date:[5.5.22
Size Range:|85 90 95 100 105 (5) Size Range:(85 90 95 100 105(5)
Season:|SS Factory:[K2 Korea
Year:[2022 Country of origin:|Korea
STITCHKEY:
Seam
Seam Allowance | Allowance Placement/ Special
Stitch key # Seam Type ISO # In Inches In mm S.P.I S.P.mm Thread Type |Instructions
djzeel, ok, ol W&, =
Al 22l 91&7), W=
#1 SN Lockstitch 301 0 12 Core/Fluff <14, Ze} 2<l, npx| ¢} 23]
#2 Chain Stitch 401 1/4 12 Core et AxZ A
1/4" double needle
#3 coverstitch 406 0 12 1 Core v of Y3~ A4
#4 Overedge 514 1/4 9 Core kil
#5
#6
#71
#3
#9
#10
#11
#12
#13

* Please note, all woven styles should use core thread on all stitches on entire garment.

General Construction Comments
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PRODUCT SPECIFICATION - Bill of Materials

Style #|W00-04
Style Name:|Everyday Active Onepiece Last updated:|5.19.22
Gender:|Female Origin Date:|5.5.22
Size Range:|85 90 95 100 105 (5) Size Range:|85 90 95 100 105(5
Season:|SS Factory:|K2 Korea
Year:[2022 Country of origin:|Korea COLORWAY COLORWAY
SUPPLIER/C WIDTH | PRICE PER DUTY/
MATERIAL PLACEMENT DESCRIPTION OUNTRY CONTENT | INCHES YD FOB FREIGHT | YIELD | COST lavender
a ST &HEX| SQ-0008 china 63% nylon, 6391X| $3.50 1.25 $4.38 pantone 15-3817
37% poly (lavender)
b AO|E 2}l SQ-0008 china 63% nylon, 6321%] $3.50 0.35 $1.23 pantone 11-0907
37% poly (pearled ivory)
Materials Cost| $5.60
TRIM/LABELS/ YLD PER| UNITOF PRICE PC
COMPONENTS PLACEMENT DESCRIPTION SUPPLIER SIZE PIECE MEASURE | PERU.O.M.] GMT COST lavender
Hangtag HEDX el =2 Clothes Hangtags weijia, 3= 35mmX85mm |1 1ea 0.01 1 $0.01
7 ojatd EERE L2322 2t SHEEEI|E,  |30mmXx20mm |1 Tea 0.08 1 $0.08
o=
ZEXY i 54 ykkX|I Z& 5%/CLOSE [ykk, T+ 20cm 1 Tea 16 1 $1.60
Al HeuM H|O| 2! ROtA}L R £ Al sk 100m 1 1ea 0.29 1 $0.29 pantone 15-3817
(lavender)
*BOM COMPONENTS ARE SIZE MEDIUM. OTHER SIZES SHOULD GRADE ACCORDINGLY Total Trim Costs| $1.98
Total BOM Cost:] $7.58




PRODUCT SPECIFICATION - Prototype Evaluation

Style #| _ W00-04
Style Name: |[Everyday Active Onepiece Lastupdated:|5.19.22
Gender: |Female Origin Date:|5.5.22
Size Range: (85 90 95 100 105 (5) Size Range:(85 90 95 100 105 (5)
Season: |SS Factory:|K2 Korea
Year: 2022 Country of origin:(Korea
Evaluation Date|
Author]
Prototype #
Size Evaluated/Model fit on:
Sample|Approval 1 Approval 2 Approval 3 Approval 4
Original Final
Measure- Apprvd
Tolerance in LG ments Medium
How to Measure inches XS GRADE | SMGRADE | GRADE | XL GRADE |XXL GRADE| inches Diff: Revised Meas: Diff. Revised Meas: Diff: Revised | Meas: Diff: Revised in Inches
Chest 16 1/8 0 0 0
Waist 133/8 0 0 0
Hip 14 3/8 0 0 0
Hem 34 3/8 0 0 0
Front Collar Width at Shoulder 7718 0 0 0
Back Collar Width 31/8 0 0 0
Sleeve Over Arm 225/6 0 0 0
Armhole Curved 83/8 0 0 0
Bicep 61/2 0 0 0
Cuff/Sleeve Opening 31/8 0 0 0
Cuff Depth 1 0 0 0
Across Front 14 1/8 0 0 0
Across Back 14 3/4 0 0 0
Back Neck Width 6 3/16 0 0 0
Front Neck Drop 51/2 0 0 0
Back Neck Drop 1 0 0 0
Front Length 30 0 0 0
Centre Back Length 29 0 0 0
(Pants) 0 0 0
Waist 13 3/8 0 0 0
Hip 137/8 0 0 0
Leg Opening 9172 0 0 0
Thigih 105/8 0 0 0
Front/Back Rise 97/8 0
Inside Leg 9172 0
Outside Leg 17 0 0 0




PRODUCT SPECIFICATION

Barcode labeled 0001 for production and 0008 for samples

Coversheet
Style # WO00-05
Last Updated: 5.19.22
Style Name: |V Knit Pleats Onepiece | Sample Size: |85
Gender:|Female Origin Date: [5.5.22
Size Range: |85 90 95 100 105 (5) Developer: |Wagle Wagle
Season:|SS PLM:
Year: (2022 Fit Block
Factory:|K2 Korea Line List
Country of origin:|Korea Status:
Costing FOB Price | Date Received COMMENTS
Target Cost
Initial Forcast
Confirmed Price
Date Confirmed
Status of Garment
Author Proto Date Status Instructions to vendor
Approval 1
Approval 2
Approval 3
Approval 4
Size Run
Pre-Production
Packing Instructions
Barcode on hangtag and garment IP logo must be visible from front of bag.
Single fold bag toward back and apply one piece of transparent tape.
Pack one size and color per box. Do not mix purchase orders or styles.
Left over sizes/samples may be packed in the same box only when separated by paper.
Box Markings are to be 1" (25mm) and must contain the following:
Weight not to exceed 35 Ibs. 1 - Dash America PO #
Barcode sticker on outside of box to match contents 2 -Style # 4 - Size
Please label box "Dash America" 3 - Color# 5 - Quantity




PRODUCT SPECIFICATION - Sketches

Style #]W00-05
Style Name:|V Knit Pleats Onepiece Lastupdated:(5.19.22
Gender:|Female Origin Date:|5.5.22
Size Range:|85 90 95 100 105 (5) Size Range:(85 90 95 100 105(5)
Season:|SS Factory:|K2 Korea
Year:{2022 Country of origin:|Korea

HiAY 2fol




PRODUCT SPECIFICATION
Style #]{ WO00-05
Style Name:|V Knit Pleats Onepiece Last updated:|5.19.22
Gender:|Female Origin Date:[5.5.22
Size Range:|85 90 95 100 105 (5) Size Range:|85 90 95 100 105(5)
Season:|SS Factory:[K2 Korea
Year:[2022 Country of origin:|Korea
STITCHKEY:
Seam
Seam Allowance | Allowance Placement/ Special
Stitch key # Seam Type ISO # In Inches In mm S.P.I S.P.mm Thread Type |Instructions
vlaeEel, kg, 81, o7&
#1 Chain Stitch 401 1/4 12 Core 7], A&7]
1/8" double needle
#2 coverstitch 406 0 0 12 1 Core Wk
#3 Bartack 304 28 2 Core =
#4
#5
#6
#7
#8
#9
#10
#11
#12
#13

* Please note, all woven styles should use core thread on all stitches on entire garment.

General Construction Comments
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PRODUCT SPECIFICATION - Bill of Materials

Style #|W00-05

Style Name:|V Knit Pleats Onepiece Last updated:[5.19.22
Gender:|Female Origin Date:[5.5.22
Size Range:|85 90 95 100 105 110 (6) Size Range:|85 90 95 100 105(5
Season:|SS Factory:|K2 Korea
2022 Country of origin:|Korea COLORWAY COLORWAY
SUPPLIER/COU WIDTH | PRICE PER DUTY/
MATERIAL PLACEMENT DESCRIPTION NTRY CONTENT INCHES YD FOB FREIGHT YIELD | COST Aroma Aroma

a =T Stretch Performance Knit china 83% Recycled Polyester, 17% [599Q1X| $13.00 1.50 $19.50 pantone 627¢ pantone 663c
1 Wicking Recycled Polyester Spandex

b vl otz S{2|EHE B AY Stretch Performance Knit china 83% Recycled Polyester, 18% |59921X| $13.00 0.40 $5.20 pantone 663c pantone 627¢
2 Wicking Recycled Polyester Spandex
3
4
5
6
7
8

Materials Cost| $24.70
TRIM/LABELS/ YLD PER| UNITOF PRICE PC
COMPONENTS PLACEMENT DESCRIPTION SUPPLIER SIZE PIECE | MEASURE | PERU.O.M.| GMT COST Aroma

9 |hangtags HEZL 2H s Clothes Hangtags weijjia, 53 35mmX85mm 1 lea 0.01 1 $0.01
10 |Aojate 52| ot& LeE3zs SHEEET|E, 3 [30mmX20mm 1 Tea 0.08 1 $0.08
11 |& SRR H|O| =] ZOFAF stz 100m 1 1ea 0.29 1 $0.29 pantone 627¢ pantone 663c
12 |*t==d A% It& A8 A3ad stz 2m 1 lea 0.24 1 $0.24 pantone 663c pantone 627¢
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35

*BOM COMPONENTS ARE SIZE MEDIUM. OTHER SIZES SHOULD GRADE ACCORDINGLY Total Trim Costs| $0.62

Total BOM Cost:

$25.32




PRODUCT SPECIFICATION - Prototype Evaluation

Style NaV Knit Pleats Onepiece

GenddFemale

Size Ra|85 90 95 100 105 (5)

Style #

Last updated:
Origin Date:
Size Range:

W00-05

5.19.22

5.5.22

85 90 95 100 105 (5)

SeasqSS Factory:|K2 Korea
Year|2022 Country of origin:|Korea
Evaluation Date
Author|
Prototype #
Size Evaluated/Model fit on:|
Sample]Approval 1 Approval 2 Approval 3 Approval 4
Tol
era XX
nce| XS|SM]LG| XL| L Original Final
in | GR]|GR]GR| GR|GR| Measure- Apprvd
Inc| AD| ADJ AD| AD| AD ments Medium
How to Measure hesf E|EJE|E]|E inches Diff: Revised Meas: Diff: Revised Meas: Diff: Revised | Meas: Diff: Revised in Inches
Chest 16 1/2 -16 1/2 0 0 0
Waist 17 1/8 -17.1/8 0 0 0
High Hip 18 3/8 -18 3/8 0 0 0
Hem 2212 -221/2 0 0 0
Shoulder Seam 51/4 -51/4 0 0 0
Armhole Straight 9 -9 0 0 0
Across Front 14 1/3 -141/3 0 0 0
Across Back 15 -15 0 0 0
Back Neck Width 87/8 -87/8 0 0 0
Front Neck Drop 81/8 -8 1/8 0 0 0
Back Neck Drop 2 -2 0 0 0
Front Length 34 3/8 -34 3/8 0 0 0
Centre Back Length 321/3 -321/3 0 0 0
0 0 0 0
0 0 0 0
0 0 0 0
0 0 0 0
0 0 0 0
0 0 0 0
0 0 0 0
0 0 0 0
0 0 0 0
0 0 0 0
0 0 0 0




Costing

USA FOB
Style (BOM+ 5-

# Description C/Oor New | USA F.O.B POINT 7 ') DUTY RATE FOR STYLE DUTY $ FREIGHT L.D.P.
001 |Comfort Skirt Pants New CHINA $11.22 14.90% $1.67 $0.30 $13.19
002 |Big Sailor Knit Top New CHINA $23.82 32.00% $7.62 $0.25 $31.69
003  [Wings Wind Breaker New CHINA $23.63 7.10% $1.68 $0.35 $25.66
004 |Active Everyday OnePiece New CHINA $12.58 16.00% $2.01 $0.25 $14.84
005 [V knit Pleats OnePiece New CHINA $30.32 16.00% $4.85 $0.25 $35.42

Style WHOLESAL Us EXT. G.P.

# Description EUS. $ G.P. FRCST EXT. WHOLESALE $ EXT.LDP $ $
001 |Comfort Skirt Pants $26.38 50.00% 500 $13,191.78 $6,595.89 $6,595.89
002 |Big Sailor Knit Top $63.38 50.00% 500 $31,692.40 $15,846.20 | $15,846.20
003 |Wings Wind Breaker $51.32 50.00% 500 $25,657.73 $12,828.87 | $12,828.87
004 |Active Everyday OnePiece $29.69 50.00% 500 $14,842.80 $7,421.40 $7,421.40
005 |V knit Pleats OnePiece $70.84 50.00% 500 $35,421.20 $17,710.60 | $17,710.60









